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October 29, 2009

Crocus Expo, Moscow
pavilion 3, conference hall 7, level 4
Organizer – Reed-SK
Official web-site – www.intercharm.ru 

COMPLIMENTARY SEMINAR FOR FOREIGN EXHIBITORS AND VISITORS
DOING BUSINESS IN RUSSIA
Traditional complimentary seminar (in English) for foreign exhibitors & show visitors remains to be the main source of the key information for foreign market players, spotlighting Russian perfumery & cosmetics market in facts & figures, consumer profile, peculiarities of entering Russian regions and CIS countries, spa and salon industry development, perfumery & cosmetics legislation in Russia and so on.  
Program

· 11.00-11.20 – Russian perfumery and cosmetic market in facts and figures

Anna Dycheva-Smirnova, Business Development Director, Reed Elsevier (Russia)

· 11.30-12.15 – Premium segment during the crisis

Sergey Nesterchuk, L'Agence de Lux

· 12.20-13.00 – Contemporary perfumery and cosmetic legislation

Tatiana Puchkova, PCAR Board Chairman

· 13.00-13.45 – Spa and salon industry in Russia

Patrice Le Lann, International Relations General Director, EMG Staraya Krepost
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Review on the Russian market

Since the beginning of 1990-ies the Russian perfumery and cosmetics market has been demonstrating one of the fastest growing rates both on European and global stage. However, by 2005 the Russian market has slowed its annual growth speed down to 10-15%. During the period of 2007-2008 P&C economy sector has added another 7,9% and amounted to 9,3 billion dollars. Along with quantitative the Russian market experienced qualitative developments. So, channels of perfumery and cosmetics distribution have essentially evolved. In 1997-1999 around 40% of all P&C sales were made through open markets and another 40% via department stores. In drugstores and supermarkets cosmetic goods practically have not been presented, while direct sales channel enjoyed only 5%. Ten years later we can witness a radically different picture where drugstores sell nearly 10% of all cosmetic means, specialized retail chains – 30% and direct sales make more than 20% of all P&C sales in Russia. The number of the open markets has decreased from 40% to 9,5%. Besides, new distribution channels such as hypermarkets, droggeries, Internet shops and concept stores started to appear and develop. One of the key tendencies of the last decade was strengthening of the regional markets positions. The economic crisis has slowed down the growth rates of the Russian market, but at the same time it has opened new opportunities for the market players. 






